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MEETINGS 2.0:
FIVE HIGH-TECH
TOOLS FOR

HIGH-TOUCH
COMMUNICATIONS

BY MATT BATT AND TAMARA KENNEDY

SOCIAL MEDIA IS EVERYWHERE. OUR CELL PHONES, FOR
INSTANCE, NOW COME OPTIMIZED FOR FACEBOOK AND TWITTER
SO THAT WE CAN HAVE REAL-TIME CONVERSATIONS FROM ANY-
WHERE. WE CAN NOW TAKE INSTANT HD VIDEOS OF OUR KIDS ON
A FLIP VIDEO CAMCORDER; OUT POPS THE USB PLUG AND, BOOM,
IT’S UP ON YOUTUBE. MORE THAN 20 MILLION GLOBAL USERS
ARE EVEN HAVING REAL-TIME VIDEOPHONE CONVERSATIONS WITH
SKYPE — COMPLETELY FREE OF CHARGE.






that are designed especially for meetings and events. These and
other meetings-specific platforms allow you to integrate all the
most popular social networks — Twitter, Facebook, LinkedIn,
etc. — and enrich them with features that enable attendee-to-
attendee conversations, ride share programs, interactive con-
ference calendars, real-time polls and surveys, and more.

In the spirit of networking, these sites’ features let attend-
ees create “tags” — highlighting one’s interests, like running
or reading — that help them connect with other “matches,”
making valuable connections with like-minded attendees —
without doing all the legwork.

At a recent meeting, the National Media Consortium built
a custom interface into its registration system using Pathable,
with the goal of maximizing participation in its social network.
By integrating registration with social networking, the associa-
tion ensured that attendees automatically became part of the
NMC Pathable community when they registered. Because the
look and feel of the community matched exactly NMC’s existing
event Web site, it felt like a part of it and made it easier for
attendees to actually use it.

3. AUDIENCE INTERACTION SYSTEMS

No matter how many of their peers do it, many professionals
simply refuse to join the social networking revolution. And
that’s OK. You still can help them experience some amazing
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high-tech gadgetry by incorporating into your meeting an onsite
audience interaction system, such as Spotme, which uses
handheld devices to connect attendees with colleagues not on
the computer, but on location in the exhibit hall.

Spotme describes its audience interaction device as an
“all-in-one participant communication tool” that has the abil-
ity to do things you can only imagine. For example, say you
have identified someone with whom you want to network based
on the event’s pre-registration list. Spotme will alert you when
that person is within a certain distance of you; it will give you
their photo and information about them so that you can “spot”
them and introduce yourself. Although it’s a little Big Brother,
it’s also pretty amazing, since it enables attendees to electron-
ically exchange business cards, check conference schedules
and provide useful feedback to speakers during and after their
educational sessions.

This emerging technology is something executive directors
and meeting planners should keep on their radars, as these
devices will change the way attendees, exhibitors and sponsors
engage and connect with one another.

4. POLLING SOFTWARE

Although meeting planners often spend a lot of time trying to
get attendees to silence their cell phones during educational
sessions and presentations, they’re probably fighting a losing



battle, as attendees always are tempted to pull them out to
periodically check e-mail, send texts, etc.

Rather than silencing attendees’ cell phones, consider
embracing them by encouraging attendees to use their mobile
devices to interact with speakers, many of which already are
encouraging live feedback during their presentations via text
messaging and other handheld devices.

To make speaker-attendee interactions even more preva-
lent, use a real-time polling solution like Poll Everywhere, a
text messaging platform that helps presenters poll their audi-
ence during their presentation, then display the results in
real time during their session. The best part: Poll Everywhere
and other systems like it have replaced expensive audience
response hardware systems that often cost more than $10 per
attendee, per day.

Polling technology is especially effective for presentations
in front of larger audiences, although it also is welcomed often
by smaller groups. Many presenters even use polling technol-
ogy to break up long presentations into bite-sized segments.

When soliciting presentations for your next conference or
meeting, encourage speakers to incorporate polling technology
into their presentations. Keep in mind: The presentation is not
about the presenter, but rather about the participants, who'll
feel more engaged when they have live feedback opportunities.

5. ONLINE COMMUNITIES

While technology can help you improve attendees’ experi-
ence during your meeting, it also can help you with marketing
before the meeting and follow-up after it.
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THE WAY YOU COMMUNICATE
WITH ATTENDEES BEFORE,
DURING AND AFTER MEETINGS
IS CRUCIAL TO YOUR ORGANI-
ZATION’S REPUTATION.

In fact, giving attendees their own online communities
allows them to connect before and after the meeting just as
easily as they do during it, which can help associations with
the sometimes-onerous tasks of follow-up and reporting.

Perhaps the best way to create a pre- and post-meeting
online community is with a Membership Management System,
such as Wild Apricot. With Wild Apricot’s automated member-
ship management functionality, your administrative team can
easily follow up with attendees after meetings via e-mail, or set
up electronic forums and blogs that attendees can use to start
and continue conversations or provide meeting feedback to staff.

Bringing discussions online will take some of the pressure
off staff after the meeting and make it easier to register before
the meeting, since the system includes online event registra-
tion software that allows members to register and pay without
handholding from staff. This means fewer hours spent answer-
ing attendee e-mails and processing event payments, and more
time spent growing a strong attendee community.

The way you communicate with attendees before, during
and after meetings is crucial to your organization’s reputa-
tion. To make sure that reputation is as positive as it can be,
it’s therefore critical to understand why social networking has
become so popular: It’s because consumers — your attend-
ees — have decided that they want to control what messages
they receive and how they receive them.

In order for your organization to benefit from this new form
of marketing and communication, it must embrace technology
and integrate it into its meetings — resulting in an enhanced
attendee experience that puts your organization on the cutting
edge.

Matt Batt is president and CEO of Pipeline Media Relations, and Tamara
Kennedy is executive director of the Green Meeting Industry Council.
Batt may be reached at matt@pipelinemediarelations.com and Kennedy at
tamara@greenmeetings.info.

Join the conversation at www.theforumeffect.org.



